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Foreword

As we hring you our second Money Talks report, bills and essential
expenses continue to rise - with the cost of rent and energy at an all
time high. The cost-of-living crisis affects us all, but as this research
shows, young people are disproportionately affected by increased
living costs. And it's having a worrying impact on their mental health.

At CALM we bhelieve the key to effective suicide preventionis early
intervention. That's why we work across organisations and industries
to address the contributing factors - like financial stress - that can lead
to suicidal ideation.

And our work has never been more vital. Suicide rates are at the
highest they've bheen in more than two decades - with suicide now the
leading cause of death for those under 35.

The researchis clear. We need to do more to support young people as
they enter into adulthood, especially in this challenging financial
climate. Young people want and need more guidance when it comes to
navigating their money and their mental health, which is why we're so
glad to be able to work with MoneySuperMarket and UM to do just
that.

This report is a vital step in understanding the pressures facing young
people today, and with it we hope more individuals and organisations
will be able to put these insights into action to support the young
people in their lives.

Simon Gunning
CEO, Campaign Against Living Miserably (CALM)

We're very proud to continue to support CALM in their work to prevent
suicide. This year, our campaign Money Talks explores the financial
landscape young adults face today and the impact it's having on their
mental health, with our research showing 879 are worried about not
having enough money.

There's also a significant knowledge gap for today’s younger
generations when it comes to credit, with around half of young adults
telling us they don’t understand credit scores or how to manage them.

Our online Money Talks hub is filled with first-hand money
experiences, expert guides and financial tips for young people and the
adultsin their lives.

We hope it will help open up conversations about money, making it
easier to find useful resources and ask for support if you need it.

Peter Duffy
CEO, MONY Group

At UM, we are extremely proud of our legacy in connecting
authentically with diverse audiences, and in understanding the cultural,
political and socio-economic factors that impact how consumers feel
and behave.

In this latest piece of research, Money Talks, we are delighted to be
partnering with MoneySuperMarket and CALM to understand the
directimpact that the cost-of-living crisis is having on consumers. The
results that we have uncovered in this report are both shocking and
very sad. We have a mental health crisis on our hands, and money
pressures are a very real factor in that.

Part of our role at UM is to advise our clients on how best to navigate
this reality, and we believe that brands have a responsibility to speak to
consumers in a way that is sensitive and respectful of people’'s
circumstances.

I hope that marketers find the data we have uncovered to be
informative and valuable, and we will certainly be using it to guide the
work that we do on behalf of our own clients.

Kara Osborne
CEOQ, UM UK & Ireland
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Executive Summary

Young people are starting adulthood at a
tough time. Money isn't going as far as it
did; job competition is fierce; and living
costs are through the roof. For those
trying to make a start in life, it feels like
an uphill battle, to say the least.

Yet the pressure to be seen to be
succeeding on social media looms large
in young people’s minds. This creates a
sense of powerlessness in which young
people feel unable to attain what others
appear to have. Both of these pressures
are driving young people into debt to
both cover the basics and try and keep
up with the lifestyles they see online.

The impact debt takes on young people
is stark. 1 in 10 young people with debt
have had suicidal thoughts in the last 12
months due to worrying about debt

payments.

Some struggle to open up, but they want
to. And they are looking for guidance and
trustworthy advice about money
problems and debt.

For trusted adults close to young people,
there is an opportunity to reach out and
to be a trustworthy, non-judgmental ear.
Others can play a part by offering
trustworthy and helpful advice to
prevent the cycle of debt and help young
adults feel less alone

So, it's time to start the conversation.
Individuals, businesses, and government
all play a roleg, as do trusted adults in
supporting roles.
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We set out to understand:

Young adults’' experiences with money and debt
How debt | credit impacts young people
Whether they feel able to talk about it

The impact that debt can have on young people's lives
and mental health

What can be done to tackle this challenge



How we did it

N
dynata

Survey

In February 2025 we surveyed N = 2,045
members of the UK population via an online
survey

We looked at two groups:
Young Adults (18-24-year olds)

Trusted Adults (have trustingr; relationship with a
young adult)

Interviews

In January 2025, we conducted
46 in-depth interviews with Young
Adults & Trusted Adults from across the
UK

6 human moderated

40 Al moderated using Motives Al

Copyright © 2025 Money Talks | All Rights Reserved



S (111141 RN

Why young
people;
why how?

. A

Suicide is now the

6,92

15-24-year-olds have

77% Mo
/O

than the total population to have exp

thoughts due to issues with money or






s JNACEREREARAR ARt AN

feel itis h
the p

82%
Being a %
yvoung |
person today

is tough




s AN

How it feels to be a young person howacdays

“Getting a job after university was probably
one of the most difficult things that I've ever
done. The job market is really tough right now;
there are not a lot of opportunities for young
people

“It's incredibly difficult to get a house,
because of the cost of living crisis that has
driven up costs, and the job market has pretty
much plummeted. Even simple things like
leaving university— you can't find jobs... the
market isn't there... | think, all in all, being a
young person, your life is just very stagnant,
and you find it difficult to move on in life, both
work-wise and socially”

“"The cost of living is just so unaffordable.
This is something that affects people across all
generations, but particularly young people
who are trying to get a start in life”

“Financially speaking, everything's a lot more
expensive, and it's a lot harder to be
independent than previous generations
found.

"People my age were moving out and, like,
getting mortgages on their own houses, and
now that's basically a financial impossibility.
Your choices really are to just get lucky, go to
uni, get lucky again, and get a job.”
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Worries about money and life milestones are
common

What young people feel their generation are worried about

Not having enough money 87% % Social media 82%

= -

L o Pressure to be financially successful 84% TQ';IY Finding a job 819

Q
@ Mental health 84% {ﬂ} Finding somewhere to livefhousing 79%

y/@o : % : : : :
\“/ Pressure to look attractive 83% ! Relationships with friends 71%

Q: Looking at the following options, how concerned do you think young people are about the following topics nowa
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FOor many,

worrying about
1 EVALE:]
daily strugsgle

worry about money at

20%

worry multiple times a day

Q Thinking more generally now. How often, if at all, do you worry about money? Base: Young Adults n=1,536




14

And this
Worry is
getting
worse
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Leading to anxiety around
coping with rising expenses

6Inl0

are struggling to cope as
things get more
expensive

1In2

are often afraid to look at
their bank balance
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They worry most about everyday costs

% worried about in last 12 months

Copyright © 2025 Money Talks | All Rights Reserved

Grocery prices 52%

Travel costs (e.g. fuel and public transport costs) [ - 0%
Rent prices | 0%
Making it to the end of the month | 59

Your salary/Hourly rate 46%

Q Thinking about your own financial situation, in the last 12 months how worried have you been about the

Base: Young Adults n=1,536
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This stress can be all encompassing

| mean, financial stress is humongous for people my
age because you're thinking about moving out, getting a
job, settling into your career... It's incredibly important,
possibly more important than at most other ages,
because it's one of your biggest steps in life. It's like,
really, where are you going to go from here? How are you
going to shape your life? What are you going to do?

- Young Adult

d
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Mahy are
struggling to
NELCK: [
meet.

1INn2

young people have been unable to pay bills on time at least
once in the last year

lin 4

young people have used a food bank at least once
in the last year

Q: How often, if at all, have you done the following in the last 12 months? Base: Young Adults n= 1,536
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Yet there is also a pressure from social media to

keep up and ultimately spend more

7%

feel pressure to live a
certain lifestyle they see
on social media

Q: How far do you agree or disagree with the following statements? Base: Young Adults n=1,536

38%

feel pressure to spend
more than they can
afford to keep up with
lifestyles [ influencers on
social media

d
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They most commonly feel pressure to be financially
successful as well as look a certain way / live a
certain lifestyle

What Young People have felt pressured to do by social media

599% 599%
549 529
489%
419
349%
249 .
I 20% 189

Make money / Look a certain Live a certain Buy things to Appear Keep up with Getaside Actinacertain Get cosmetic Invest in
be financially way lifestyle fitinorlooka  successful peers who hustle way based on surgery or.  stocks, NFTs or
successful certain way, appear more my gender treatments cryptocurrency
like clothes or successful identity

cosmetics

Q: You said you have previously felt pressure from social media. Which, if any, of the following have you felt in the past? E
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This is
creating

a feeling of
powerless-
ness

HinlO

feel powerless to change their financial situation

Q: How far.do you agree with the following sentences? Base: Young Adults n= 1,536



“bt

ople mto d

4

This dual pres
d iving man,(/ Y,




24 [T RN AARTRNATIN A

Being Younhg Today

Whilst the struggles of youth may seem
like a perennial truth, the fact is that
both young people and older adults alike
are largely agreed that it is, in fact, harder
than ever to be young.

Across a series of areas, from day-to-day
practicalities, through to more complex
ambitions, like building a career and
financial independence, life can feel
fraught with difficulty and lack of
opportunity.

The effect of this is a generalised
backdrop of high pressure and
powerlessness, a combination that can
lead to acute mental health harms.
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Adverse financial conditions combined with a pressure to appear
successful from social media is driving many young people into
debt

inkg 2INnS

young adults are of those with debt
currently in debt owe £1,000 or more

Q.Doyou or have you ever had any form

ed
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Half of young people have used Buy Now, Pay Later while one
quarter have taken out a loan in the last year

1In2 lin 4

voung people have used Buy voung people have taken out a
Now, Pay Later in the last yvear loan in the last year

Q: How often, if at all, have you done the following in the last 12 months? Base: Young Adults n=1,536

ed
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While non-essential purchases play a role, many young people use
credit for essential bills

Have used credit to pay
their essential bills

Q.Have you personally ever used credit (such as credit cards, Buy No

essential bills - including food, rent; utility, commuting costs? Base: Yo

d
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They are most likely to use credit to pay for
essentials like food, clothing, or rent

9% Would pay for with credit

38%
32%
I 27% 269% 26% 269%
Ob . ®‘b é' Q} A(o . ®"o
[e) &\ (%) (e) . &) )
< S & S & N
& N L N
\fac’o <&’
S
X &>
(@)

Q Which of the following would you buy using credit (such as credit cardls, Buy Now Pay Late

Base: Young Adults n=1,536
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Debt takes a significant toll on young people's mental health

2/3

in debt have felt
anxious over their
ability to make
payments

Q Thinking now about debt, have you ever experienced anxie

n=684 [ Which of the following best describes the anxiety yo

3/u

say this anxiety
affects their
everyday life

d
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With many feeling lonely |/
isolated

young people in debt report
feeling lonely/isolated in
llu the last month due to

issues with money [/ debt

When, if atall, have you done or experienced any of the following due tois

Adults with debt n=748



And experiencing symptoms of low mood |/
hopelessness

% Felt following due to worrying about debt payments

36%

249

Had low mood Felt that there’s no/little hope things will get better

QIn the last 12 months, have you done or felt any of the following clue to worrying about debt / i

Rebased: Young Adults with debt n=748

ed
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The mental health impacts of debt

| do currently have debt, and it built up mainly because | was
out of work for two years, so | had it as a supplement for my
income. More recently, it built up because we moved out and
didn't have any money behind us when we did, so we put it all
into debt... It makes me feel very depressed, and it does keep
me up at night a lot because | worry about how I'm going to
pay it off. | just think all the time about how much better my
life could have been if | didn't have that.

- Young Adult

d
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The Debt Spiral

Faced with the challenge of staying on
top of daily costs, many young people
find themselves calling upon credit
products in order to get by.

Often, young people get into debt
through the simple task of paying for
daily necessities, like groceries.

This debt can come with a suffocating
cloud of anxiety. It can feel inescapable,
and details like high interest rates can
mean that owed amounts can ramp up
exorbitantly, creating a thick cloud of
anxiety and despair, which for many can
feel bleak and inescapable.
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But it can be really hard to talk about debt

1IN 3

Young Adults with debt
have not spoken to a
trusted adult about it

Q. You mentioned earlier that you have or have had debt. Have you ever spoken

Base: Young Adults with debt N=748

d
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With many nhot wanting to worry the trusted
adults in their life or feeling ashamed

Reasons didn’t speak to a trusted adult

I don't want to worry them | feel ashamed

ed
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Nearly half of those who spoke up did so
immediately but many waited weeks or more
to speak about it

When did you speak to them?

48%
33%
. - -

Immediately when | realised \Weeks after | realised there was Months after | realised there  More than a year after | realised
there was a problem a problem was a problem there was a problem.

159

Q When did you to speak them? Base: Young Adults who spoke to a trusted adult a

d
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But those who opened up did so as they
trusted the person and felt they would be
supportive

Reasons shared with a Trusted Adult

539%
519
429
379 ,
I o170 35% 35% 339%

| trust them They are supportive They give good advice They are approachable They are non-judgmental They have experience They have good financial
with money worries / knowledge
debt

Q Why do you think you shared with them? Base: Base: Young Adults who spoke to a trusted ad

ed
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They also expressed feeling positive
emotions like feeling supported, relieved, and
hopeful

How Young People felt after talking about debt

48%
41%
35%
27%
249
19% 5
16% 149
I l . 5

Supported Relief Hopeful Optimistic In Control Stressed Guilty Ashamed Judged

ed
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The Power of Talking

Young people tangled up in debt can be
silenced into navigating their
circumstances alone.

This silencing is caused by the shame of
not wanting to be seen to have ‘messed
up’, and not wanting to be a problem for
others.

The sad irony is that the benefits of
opening up are emphatic. Not only does
sharing lead to the relief of not enduring
extreme stress alone, but it also opens
up the possibility of trusted adults being
able to advise young people on the best
way to put a plan in place to escape the
entrapment of their debt.

Trusted adults are in a crucially
important position to help young people
who are struggling, and so, working
towards a culture where it's easier for
young people to admit that they're not
on top of everything.
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Unfortunately, brands play a significant role in encouraging voung
adults into debt

50% inlO

of young adults say they have say they been targeted with
been encouraged by brands to adverts encouraging them to
use credit options to pay for use credit options in the past

their products [/ services

Q Thinking about your own experiences when it comes to credlit options,

Adults:n=1,536
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And although they may be broadly responsible when
communicating options, they aren't always
transparent about the pitfalls

% agree with statements

349

Brands are responsible in the way they communicate Brands are transparent about the potential risks and
about loans/credit. pitfalls of the credit options that they offer.

Q How far do you agree with the following statements? Base: Young Adults : n=1,536

d
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Yet there is also an opportunity for brands to
educate young people around credit / debt

% Agree with statements

Brands have an important part to play in educating young Financial and retail brands don’t do enough to help young
people around debt and credit scores. people understand the risks around credit.

Q How far do you agree with the following statements? Base: Young Adults : n=1,536

d
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They are most likely to say they would
welcome financial tips from finance
businesses / brands

% would welcome financial tips from businesses in sector

56%

29% -
7 21%
16%
. - -

Finance Property/Real Estate Utilities (e.g. Retail Hospitality Automotive
energy/water companies
etc)

Q Whichy, if any, of the below businesses/brands would you welcome financial tips

d
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They most feel finance brands adequately explain

the benefits

and risks of credit options.

% agree adequately explain benefits and risks of their credit options

Finance

Property/Real Estate

Utilities (e.g. energy/water companies etc)

Automotive

Hospitality

Retail (instore or online)

Q To what extent do you agree the following bu

Adults:n=1,536

I, 5995

R 48%

Ny 429%

I 329%

sinesses / brands adequately explain the benefits
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Brands that are interesting, offer good value,
and make sure there's a benefit for young
people connect best.

How brands can best connect to young people through ads

499 489 46% 459%
41% 39%
30%
I 25%

Being interesting Offer good value Making sure Being original Being funny Use influencers / Being cool Being clever
there's a benefit celebrities
for young people

Q What do you think the best way is for brands to connect with young people thro

d
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What Brands Can Do

There is a certain role for brands in
supporting the many young people in
society who are struggling financially.

Content and advice from brands with
the authority to do so — would be highly
valued by many young people.

When it comes to marketing products
and services, brands should also strive to
be realistic and responsible in what they
promote to young audiences.

Every opportunity should also be taken
to signpost the risks and consequences
of bad credit decisions.
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